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Integrity Continues to Innovate Insurance with Acquisition
of Data Analytics Company Deft Research
Partnership of industry-leading market research and insights firm with Integrity will keep
consumers’ voices at the forefront of health insurance decisions
DALLAS – April 20, 2021 – Integrity Marketing Group, LLC (“Integrity”), the nation’s
largest independent distributor of life and health insurance products, announced today
its acquisition of Deft Research, LLC (“Deft Research”), the healthcare industry’s leading
source for consumer and market data. As part of the acquisition, Deft Research CoFounders Randy Herman, Dan Freier and Rich Hamer, along with Executive Vice President
George Dippel and Senior Vice President Tim Brousseau, will become Managing Partners in
Integrity. All of Deft Research’s employees will continue in their current positions. Financial
terms of the transaction were not disclosed.
Over the last 15 years, Deft Research has developed a full suite of market research services
that offer invaluable insights into the senior and commercial market as well as overall
healthcare industry trends. Initially founded to better understand seniors transitioning
to Medicare, Deft Research now helps all health insurance stakeholders make confident,
educated decisions, create new product offerings and set higher standards of care. Deft
Research gives a voice to the consumer in ways that were previously unheard of in the
health insurance industry.
Deft Research is the largest provider of syndicated market research in the healthcare
industry. Insights from their studies are used to understand consumers across the industry,
shaping strategies for carriers, distributors and marketers. Findings from their data shape

models that help predict consumer behavior — including interest in product type and
which marketing and distribution channels reach consumers most effectively. This allows
companies to understand what motivates purchase decisions and perceptions of coverage
options, which in turn helps them better serve consumers.
“To truly innovate insurance, Integrity must ensure that customer voices are always heard
and then constantly find better ways to serve them,” explained Bryan Adams, Co-Founder
and CEO of Integrity Marketing Group. “No one in the industry understands consumer
needs and preferences like Deft Research. We want to make buying, selling and marketing
insurance easier for all stakeholders. This strategic partnership brings powerful synergies
that will help us in our mission to better understand and serve Americans, so we’re thrilled
to welcome Deft Research to the Integrity family.”
“Deft Research provides health insurance stakeholders with actionable insights they use
to enhance their business operations,” said Randy Herman, Co-Founder and CEO of Deft
Research. “As the industry has become more data-driven, we are unlocking immense
opportunities to create value for carriers and agents by accessing Integrity’s platform
and network of partners. Whenever a consumer is making a decision about insurance
purchasing, we want to have a viewpoint about what’s driving that decision. Ultimately,
this partnership will help carriers develop the right products for the right consumer and
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help agents present products to consumers in ways that best highlight the benefits they
value most.”
More than 120 of the country’s largest health insurance carriers utilize Deft Research to
conduct custom market research that helps them improve their products and member
experience. Carriers use the findings from these proprietary studies to reduce uncertainty
or financial risks and make better business decisions. Deft Research’s industry insight and
knowledge are unparalleled in the health insurance space.
Plan member experience studies conducted by Deft Research help carriers understand
the “why” behind member responses that drive carrier plan ratings. They also provide key
insights into what drives change, giving partners a road map to continue to improve quality
of membership.
“Integrity is bringing together experts across the industry to finally yield the full picture of
how to best serve healthcare consumers,” said George Dippel, Executive Vice President
of Deft Research. “We are constantly innovating new product and service ideas and we
see that same commitment to innovation in Integrity. The sky is the limit as to what we’ll
accomplish together.”
This partnership further enhances Integrity’s value chain, with Deft Research able to
augment almost every component. Deft Research is the latest acquisition in Integrity’s
journey to innovate the health insurance industry. Other recent strategic partnerships
include CSG Actuarial, ThomasARTS, Connexion Point and SeniorCare Benefits call centers,
Access Capital, Brokers International and Insurance Administrative Solutions’ third-party
administrator — building a solid foundation for Integrity’s change trajectory.
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“The Integrity partner network is extremely collaborative, which offers significant
advantages for today’s opportunities,” shared Tim Brousseau, Senior Vice President at Deft
Research. “By representing the voice of the consumer in these collaborations, we’ll uncover
critical ways to enhance the insurance experience overall. We’ll see the insights we provide
impact and improve the industry in real time — it’s incredibly exciting and we’re thrilled to
be a part of it.”
As an Integrity partner, Deft Research will gain access to a wealth of proprietary data
and resources only available to Integrity’s platform of industry leaders. The visibility into
Integrity’s network will provide insights and data to accelerate innovation in the industry.
Additionally, Deft Research will utilize Integrity’s centralized business functions, including
HR, accounting, IT, legal, and a full-service marketing and advertising firm to maximize
business efficiencies. Deft Research employees will also receive meaningful company
ownership through the Integrity Employee Ownership Plan.
“A partnership between Integrity and Deft Research is what innovation in action looks
like,” said Steve Young, Chairman of the Board at Integrity. “The entire industry takes a
step forward when we create efficiencies that give the consumer an improved insurance
experience. We will see transformational changes to consumer relationships and the
product development process from this powerful partnership.”
For more information about Deft Research’s partnership with Integrity, view a video at
www.integritymarketing.com/DeftResearch.

With access to Integrity’s fast-growing network of partners, Deft Research can also
add a new dimension to the depth of its insights by delving into the agent-customer
relationship. The data and results garnered will help Integrity reach consumers where they
are with relevant products designed to better fit their needs. In addition, both carriers and
agents can recognize changes in the marketplace as they are happening, providing new
opportunities for growth.
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About Integrity Marketing Group
Integrity Marketing Group, headquartered in Dallas, Texas, is the leading independent
distributor of life and health insurance products focused on meeting Americans wherever
they are — in person, over the phone and online. Integrity is innovating insurance by
developing cutting-edge technology designed to simplify and streamline the healthcare
experience for everyone. In addition, Integrity develops exclusive products with insurance
carrier partners and markets these products through its distribution network that includes
other large insurance agencies throughout the country. Integrity’s almost 5,500 employees
work with over 345,000 independent agents who service more than seven million clients
annually. In 2021, Integrity expects to help insurance carriers place over $7 billion in new
premium. For more information, visit www.integritymarketing.com.
About Deft Research
Deft Research, headquartered in Minneapolis, Minnesota, is the leading resource for
timely, reliable health insurance consumer insights and market information. For over 15
years, Deft Research has helped health insurance stakeholders improve their member
acquisition, member retention, product development and quality improvement activities
by providing insightful, innovative and actionable information. For more information, visit
www.deftresearch.com.
Media Contact:
Rachel Aird, Public Relations Director
ThomasARTS
press@thomasarts.com
801-706-7005
Partnership Inquiries:
Eric Pederson, Vice President of Business Development
Integrity Marketing Group
partnership@integritymarketing.com
866-650-1857
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Bryan W. Adams
Co-Founder & CEO

Bryan is the Co-Founder and Chief Executive Officer for Integrity
Marketing Group and leads the day-to-day operations of the
company. Bryan also serves on the Board of Directors of Integrity.
Bryan is the founder of Legacy Safeguard, LLC a company
dedicated with helping members leave a lasting legacy and being
remembered long after they’re gone. Bryan is considered one
of the nation’s leading experts in the senior market and speaks
frequently across the country about the importance of helping
families on one of the most difficult days of their lives. He consults
with leading insurance companies to help them offer the best
products to this market.
Prior to founding Integrity, Bryan was Vice President of Business
Development at Directors Investment Group, Inc., a financial
services company that operates several life insurance companies,
a registered investment advisory firm, bank holding company and
a mutual fund family. Advancing through a series of leadership
roles in sales, marketing and product development, Bryan became
the youngest Vice President in the company’s history, where he
oversaw all expansion efforts throughout the United States.
Bryan has a degree in Business Administration from Texas Tech
University. Bryan and his family live in Highland Village, Texas.
5

Bios

Integrity Marketing Group Acquires Deft Research

Randy Herman
Managing Partner

Randy Herman is Co-Founder and CEO of Deft Research and a
Managing Partner at Integrity Marketing Group.
Currently serving as Chief Data Officer at Deft Research, Randy
has more than four decades of health insurance experience. He
has been CEO of five successful early-stage health insurance
technology and service companies.
Randy is a Fellow of the Society of Actuaries and a member of
the American Academy of Actuaries. He has Bachelor of Science
degrees in mathematics and economics from the University of
Minnesota, Duluth, where he graduated with honors.
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Dan Freier
Managing Partner

Dan Freier is Co-Founder and CFO of Deft Research and a
Managing Partner at Integrity Marketing Group.
Prior to forming Deft Research, Dan held several senior-level
management and actuarial positions at two of the nation’s largest
publicly traded companies, with additional professional experience
at several early-stage health insurance technology and services
companies.
Dan is a Fellow of the Society of Actuaries and a member of the
American Academy of Actuaries. He graduated with honors from
the University of Minnesota with a Bachelor of Science degree in
business administration.
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Richard Hamer
Managing Partner

Rich Hamer is Co-Founder and Chief Strategy Officer of Deft
Research and a Managing Partner at Integrity Marketing Group.
After co-founding Deft Research in 2005, Rich served as its CEO
until 2016. Rich now oversees marketing and market development
efforts and provides valuable insight into some of Deft Research’s
most complex research projects.
Before Deft Research, Rich enjoyed a 12-year career as an
Executive Director of a managed care thinktank and market
research organization. He earned a Bachelor of Science degree
from the University of Minnesota and a Master of Arts degree from
the University of Toronto.
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George Dippel
Managing Partner

George Dippel is an Executive Vice President at Deft Research and
a Managing Partner at Integrity Marketing Group.
George joined Deft Research in 2010 and oversees client-facing
activities. Prior to working at Deft Research, George spent 12 years
working in various sales, marketing and market research roles
at a Fortune 50 consumer product company, including six years
studying healthcare consumers across all aspects of care delivery.
He used those insights to provide high-level consultation to the
company’s internal, billion-dollar healthcare brand teams.
George graduated magna cum laude from Auburn University with
a Bachelor of Science in chemistry.
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Tim Brousseau
Managing Partner

Tim Brousseau is Senior Vice President of Client Services at Deft
Research and a Managing Partner at Integrity Marketing Group.
Tim joined Deft Research in 2016 as Vice President of Client
Services. Tim’s healthcare career began at the nation’s largest
pharmacy retailer, where he spent five years supporting the
company’s Medicare Part D plans.
In 2011, Tim joined a leading carrier and was responsible for the
management of their government programs, including Medicare
Advantage, Medicare Supplement and Medicare Part D. Tim also
has experience launching non-Medicare plans and products,
service area expansion and market assessment, as well as expertise
in overall business development.
Tim graduated from the University of Wisconsin-Madison with a
Bachelor of Arts in international relations and political science.
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YAKIMA, WA

COEUR D'ALENE, ID

DES MOINES, IA

GRAND HAVEN, MI

LA CROSSE, WI

MINNEAPOLIS, MN

EAST HANOVER, NJ

CHICAGO, IL
WILSONVILLE, OR

CEDAR RAPIDS, IA

VANCOUVER, WA

MINNEAPOLIS, MN

PITTSBURGH, PA

LAWRENCEBURG, TN

APPLETON, WI

UNCASVILLE, CT

NORFOLK, NE

URBANDALE, IA
FAIRMONT, MN
OMAHA, NE

SALT LAKE CITY, UT

CLIFTON PARK, NY

BLAINE, WA

COLUMBUS, OH

DECATUR, IL

WEST HARTFORD, CT

OMAHA, NE
OMAHA, NE

SALT LAKE CITY, UT

NEW YORK, NY

CLINTON, CT

ASHEVILLE, NC

DRAPER, UT

CHARLESTON, WV

DENVER, CO
PALO ALTO, CA

WINSTON-SALEM, NC
WINSTON-SALEM, NC

LAS VEGAS, NV

APEX, NC
HESPERIA, CA

ARCHDALE, NC

PHOENIX, AZ

GRIGGSVILLE, IL

BIRMINGHAM, AL
FORT WORTH, TX

COLUMBIA, MO
OLATHE, KS

WACO, TX

AUSTIN, TX

BURLINGTON, NC

GREENVILLE, SC

ST. LOUIS, MO

MESA, AZ

CHANDLER, AZ

RALEIGH, NC

HOT SPRINGS, AR

DALLAS, TX

DALLAS, TX

WOODSTOCK, GA

LAWRENCEVILLE, GA

MELBOURNE, FL
TAMPA, FL

LITTLE ROCK, AR

CLEARWATER, FL

LONGVIEW, TX

ATLANTA, GA

SARASOTA, FL

BOCA RATON, FL

SUNRISE, FL

LAGRANGE, GA

KENNESAW, GA

KISSIMMEE, FL
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