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Integrity Innovates Insurance with Addition of
SeniorCare Benefits Call Center
Technology-focused industry leaders combine to offer Americans more choices for how
and where they can access personalized insurance solutions
DALLAS – February 16, 2021 – Integrity Marketing Group, LLC (“Integrity”), the nation’s
largest independent distributor of life and health insurance products, today announced
it has acquired SeniorCare Benefits (“SCB”), one of the industry’s most rapidly growing
direct-to-consumer contact centers. As part of the transaction, Brent DePeppe, CEO of
SCB, will become a Managing Partner with Integrity. Financial terms of the transaction were
not disclosed.
With this transformative partnership, SCB joins a growing list of contact center and
direct-to-consumer expert resources at Integrity. SCB is a digital brokerage that utilizes
technology and cutting-edge data analytics to assist Medicare-eligible individuals with
their broad insurance needs, using dynamic telephony solutions. Through ongoing
consumer engagement, their highly specialized agents educate their customers to make
sure insurance plan benefits are both understood and utilized to provide them with greater
financial stability and help them live healthier lives. SCB’s 250 highly trained licensed
insurance agents have interacted with more than one million Americans in the past two
years, helping tens of thousands receive the personalized insurance solutions they deserve.
“The SCB leadership team are recognized leaders in the industry for their development of
new data-driven technology solutions,” said Bryan W. Adams, CEO and Co-Founder of
Integrity. “At Integrity, we’re on a quest to innovate insurance, and by bringing SCB into

the Integrity family, we are providing true end-to-end capabilities for our carriers and
consumers. We can now meet customers how and where they prefer, all while generating
more leads for our agents than ever before. By providing Americans the option to speak
with well-trained agents over the phone, our platform has created an opportunity to
provide personalized solutions to customers that otherwise would not be served.”
This partnership further transforms the senior market consumer experience by combining
SCB’s highly effective consumer acquisitions and interactions with Integrity’s scalable
technology solutions to deliver superior outcomes for both carriers and consumers. With
Integrity, SCB gains unprecedented access to expansive partner support resources and
exclusive product offerings that will position them to become the most technologically
advanced and data-driven digital brokerage in the industry.
“When you look at the roster of agencies and partners at Integrity, it is the best this industry
has to offer,” shared Brent DePeppe, CEO of SCB. “This partnership is going to accelerate
our growth faster than anything we could have done on our own — allowing us to help even
more consumers. The market and opportunity in the senior insurance space is continuously
growing and Integrity’s commitment to technology and innovation makes them the ideal
partner to fast-track our expansion.”
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“SeniorCare Benefits will now have access to Integrity’s extensive offering of direct-toconsumer marketing, research and decades of experience,” described Robert McMichael,
Managing Partner of Integrity and CEO and President of Connexion Point, another recent
Integrity acquisition. “SCB agents will be able to utilize Integrity’s proprietary quoting,
enrollment and CRM platforms, while SCB leadership will be able to tap into the best
practices and strategies of the industry legends that make up the Integrity platform.”
“Our contact center agents strive to exceed expectations for every one of our customers,”
explained Bob Caldwell, SCB’s Chairman of the Board. “We create genuine connections
while delivering data-supported solutions focused on the customer experience. Integrity
possesses the technology, the team and the talent to drive our business forward. This
creates a phenomenal opportunity to offer better choices, better prices and better
outcomes for our clients as we work shoulder to shoulder with Integrity to innovate
insurance.”
As a benefit of partnership, SCB will be able to utilize Integrity’s full range of partner
support resources, including human resources, best-in-class training, IT, accounting, product
development and access to Integrity’s advertising and marketing agency. In addition, SCB
employees will qualify for meaningful company ownership through the Integrity Employee
Ownership Plan.
“Being able to offer employee ownership is going to change the conversations when we’re
trying to recruit and retain the best talent in the industry,” added DePeppe. “Our digital
brokerage is better equipped with Integrity, now offering benefits that are beyond anything
else available in the industry. Providing our agents and employees with the expanded
resources and company ownership that Integrity provides is something we could have
never done on our own.”
“Integrity is transforming the insurance industry as we know it,” remarked Steve Young,
Integrity’s Chairman of the Board. “Americans now have the option to receive agent
consultation and guidance in the communication format they prefer — Integrity provides a
one-stop-shop for all communication needs. If they want an agent to come to their home,
Integrity will be there. If they’d rather discuss over the phone, Integrity will answer. And no
matter how they meet, Integrity’s best-in-class quoting technology means they are getting
the most customized solutions in the industry.”
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About Integrity Marketing Group
Integrity Marketing Group, headquartered in Dallas, Texas, is the leading independent
distributor of life and health insurance products focused on serving Americans. Integrity
develops exclusive products with insurance carrier partners and markets these products
through its distribution network that includes other large insurance agencies throughout
the country. Integrity’s almost 5,000 employees work with over 325,000 independent
agents who service more than seven million clients annually. In 2021, Integrity expects to
help insurance carriers place over $3.5 billion in new premium. For more information, visit
www.integritymarketing.com.
About SeniorCare Benefits
SeniorCare Benefits is headquartered in Sunrise, Florida, with agents located across the
United States. They are a rapidly growing direct-to-consumer tele-sales agency that
works with some of the leading carriers in the industry. Utilizing technology and cuttingedge data analytics, SCB agents assist Medicare-eligible individuals with their broad
insurance needs. Through ongoing consumer engagement, they educate their customers
to make sure that plan benefits are both understood and utilized to provide greater
financial stability and to help them live healthier lives. For more information, please visit
www.seniorcarebenefits.com.
Media Contact:
Rachel Aird, Public Relations Director
ThomasARTS
press@thomasarts.com
801-706-7005
Partnership Inquiries:
Eric Pederson, Vice President of Business Development
Integrity Marketing Group
eric.pederson@integritymarketing.com
866-650-1857

For more information about SeniorCare Benefits’ decision to join Integrity, view a video at
www.integritymarketing.com/seniorcarebenefits.
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Bryan W. Adams
Co-Founder & CEO

Bryan is the Co-Founder and Chief Executive Officer for Integrity
Marketing Group and leads the day-to-day operations of the
company. Bryan also serves on the Board of Directors of Integrity.
Bryan is the founder of Legacy Safeguard, LLC a company
dedicated with helping members leave a lasting legacy and being
remembered long after they’re gone. Bryan is considered one
of the nation’s leading experts in the senior market and speaks
frequently across the country about the importance of helping
families on one of the most difficult days of their lives. He consults
with leading insurance companies to help them offer the best
products to this market.
Prior to founding Integrity, Bryan was Vice President of Business
Development at Directors Investment Group, Inc., a financial
services company that operates several life insurance companies,
a registered investment advisory firm, bank holding company and
a mutual fund family. Advancing through a series of leadership
roles in sales, marketing and product development, Bryan became
the youngest Vice President in the company’s history, where he
oversaw all expansion efforts throughout the United States.
Bryan has a degree in Business Administration from Texas Tech
University. Bryan and his family live in Highland Village, Texas.
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Brent DePeppe
Managing Partner

Brent DePeppe is CEO of SeniorCare Benefits and a Managing
Partner of Integrity Marketing Group.
Brent has more than 25 years of experience managing
entrepreneurial and intrapreneurial opportunities for leading
technology and insurance organizations. He offers a combined
expertise in strategic execution, operations, multi-channel
distribution, technology, data utilization to drive efficiencies,
customer acquisition and retention, and human capital
development.
He started his insurance career in 1994, and shortly thereafter
founded his first technology company. That began a stretch of ten
years that were spent in several facets of insurance technology
ventures. Brent then moved to focus on the distribution side of
senior markets.
In 2016, Brent launched his own agency, where he oversaw all
aspects of sales, recruiting, marketing, operations, technology,
compliance and human resources. In January 2019, Brent cofounded SeniorCare Benefits, which has now interacted with more
than a million Medicare-eligible individuals.
Brent currently resides in Dallas, Texas, with his wife and
three children.
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EAST HANOVER, NJ
CHICAGO, IL

BLAINE, WA

CEDAR RAPIDS, IA
MINNEAPOLIS, MN

VANCOUVER, WA

GRAND HAVEN, MI

LA CROSSE, WI

DES MOINES, IA

YAKIMA, WA

CLIFTON PARK, NY
LAWRENCEBURG, TN

APPLETON, WI

PITTSBURGH, PA

COEUR D'ALENE, ID

NORFOLK, NE

FAIRMONT, MN

UNCASVILLE, CT

COLUMBUS, OH

DECATUR, IL

SALT LAKE CITY, UT
OMAHA, NE

NEW YORK, NY

OMAHA, NE
CLINTON, CT

SALT LAKE CITY, UT

ASHEVILLE, NC

DENVER, CO

CHARLESTON, WV
PALO ALTO, CA

WINSTON-SALEM, NC

LAS VEGAS, NV
WINSTON-SALEM, NC
APEX, NC

HESPERIA, CA

ARCHDALE, NC

PHOENIX, AZ

GRIGGSVILLE, IL

RALEIGH, NC

BURLINGTON, NC

GREENVILLE, SC
MESA, AZ

BIRMINGHAM, AL

FORT WORTH, TX

WOODSTOCK, GA

LAWRENCEVILLE, GA

MELBOURNE, FL

OLATHE, KS

COLUMBIA, MO

HOT SPRINGS, AR

WACO, TX
DALLAS, TX

LITTLE ROCK, AR

AUSTIN, TX

DALLAS, TX

ATLANTA, GA

TAMPA, FL

CLEARWATER, FL

SARASOTA, FL

BOCA RATON, FL

SUNRISE, FL

LAGRANGE, GA

KENNESAW, GA

KISSIMMEE, FL
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